Journal of Social Research Vol36 No.2 2013

AITInTaResrasantuganAn lulssndlne
Indicator for Measuring University Reputation in Thailand
U WasLFen’

Rungnapar Pitpreecha

unAnsa
o o A

= o o & o =
NIFIRLULTANFAITIATOLAENABNA DI LU AN Aneludszinalng

{unns3dadienninan (Qualitative Research) H4ngilszasdinadnmn

I HUNNITANAA I NNT AL B9 Ta9a DT ANANEN LAE

(%
o

AnwraintedavaeasanitiuganAne ludszmalne 3ufudeya
TugeuReunEAIAN — Tuanel w.A. 2554 Tnan1sdunisniianzan
a = a a A 22N} a a =2 [
a8N19UA e9RBNTUAYTRg BTN 1sUAl N HNIATgIUNNIANEA Ene
A97n17 HeRFna (N3FUsTmnA) waza1anse RN RSURATe LAY
ANNTeIdeTesanTuganAnE lunATuazianTuaIn 20 anniu
wdaiflugnnuganAnmwiresiy 10 an1du ldud airasnend
NNINENAE NUNANLNFENTAR NUNINEIRUBITNAIARNT NUINEAE
AT NN1ANEAE T Tud NMANEIABIBULAN NN1INEAE
WARIAEITNIAANTINN WANNAUIMATLIAEATUNT NNTNENAE

WLTA27 uazunIIne1dainaluladnszaauind1suys uas

" saaA1ansnangd uazianiinnaignisUsyidniug anzfinadans inainsal

WUNINAAY rungnapar.p@chula.ac.th



216 MsanTIvedeau U7 36 atuft 2 2556

anntiuganAnEINIANTL 10 a01Tu lHun iunanendadadudry

a o

NUINLIRENTUNN WAANLIALTIRR WU1ANeNdegsnatoumine
NUNINENAEUBNIIAN NG NUNANENAUNHNTTA NndnenderTlyy
NUANNRBALIN NUINEAELeLTY waznuIanandamatulagn e
wapadnulnduns

nan1sAnENLd aantuaanAne lulssinalnadaulug)
ldinmuginasgiulunisussiiuannwanianenaaandineuy
ANMENTTNNITNITRANANE (AND.) A1UNUTUTDINIATIIULAE
n1sUssiiuANINNISANEY (ANA.) vHuuan wiung
anN1TugANANEN 1y AX1a9nTalunnIneNay auanededeslug
NN aumAlulatsTNIAaNIUNN 1anandumalulatigaun?

o

NMNINENRLULIAIT NUINEIAENTINN NUAINLIALAEN NUNINENAE

wan1sAning wazuunInandasadudoy usu ld8nsninuasaadn
L o y -
UnafiisAnTwes iedsslamiluniawmuiainsgunisdnszes

ANNLTURY

b

o

dal dgjv = = = o =2 ] 1
wuanN’INU [FI'HICJﬂﬁ']”]iklllﬂ]’ﬂL’&ENV]ZQD"]ULLQﬁNﬂﬂ‘]&f’WVLVIEIZQ']usLﬁQ_J

o ° o i a vay @ a
Wipand1AyuInige Ae nsuaniuinluaaIN uasiun

q

o

AaIN1sEa9lsEnaunis uazfaTdinniANd1Atysacacun T
AN INUANGATNNIANE AININSI1ANTEHADY LATANNINGILITE
usiu

AANATY: T0LAENTBIBNANIN NNTARAUALADTUANANE Ul szina

ne



Journal of Social Research Vol36 No.2 2013 217

Abstract

The objective of this research is to investigate the indicators
for measuring university reputation in Thailand. The qualitative
approach, employed was to conduct in-depth interviews with
university presidents, vice presidents and assistants to the president
for educational standard, academic affairs and international relations
as well as faculty members responsible for university reputation

building at 20 public and private universities.

This study shows that most universities in Thailand apply the
criteria created by the Bureau of Standards and Evaluation for
measuring academic performance. Some of the universities,
including Chulalongkorn University, Chiengmai University and
Bangkok University developed their own criteria which they then
considered in collaboration with the those of the Bureau of Standards
and Evaluation for their academic assessment in order to determine

the appropriate indicators to measure their performance.

The results also revealed that both public and private
universities put precedence on the qualifications of graduates valued

by entrepreneurs, which reflected in their employment and salary
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rates as well as employee satisfaction levels based on their
performances. These indicators were then followed by curriculum

quality, faculty qualifications and research being conducted.

Keyword: Organization Reputation, Indicator for Measuring University

Reputation in Thailand
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